EMBA511 Financial Accounting

This course introduces students actual accounting practices and technics. The real focus of the course is covering the meaning of accounting information and how decision-makers use this information. Throughout this course students will be provided with financial accounting concepts to give an understanding of how accounting information is made available for those who may be a manager at any level.

EMBA513 Marketing Management

In this course, the topics of marketing, scope and development, marketing concepts, marketing information system, marketing research, strategic planning and marketing process, market segmentation, target market, market positioning, environmental factors (micro and macro environment) product classification, product life cycle and new product development process, brand and management, distribution management, distribution channel and channel members functions, sales management and personal sales, services management, advertising management, risk management, strategies.

EMBA515 Management and Organization

This course develops knowledge, skills, attitudes, and values necessary for success in management and leadership positions in a variety of private business and nonprofit settings. It ensures advanced professional and educational capabilities using appropriate interpersonal, written communication and critical thinking skills that are required for successful performance and progress in an organization. It ensures personal and professional ethical understanding in all managerial and organizational decision making related issues.  

EMBA517 Business Economics

Efficiently and efficiently managed businesses are more successful in a competitive environment. Efficient management of businesses is based on business economics. Although the work is different, there are common issues and common problems for businesses. The business economy tries to determine how to act by exploring these commonalities and the principles, rules and methods that will bring about problems. In this context, the main interest of the business economy is to examine all aspects of economic events such as purchasing, trading, financing which will occur in the business until the end of its life. Business economics; general economy, behavioral sciences, statistics and mathematics.

EMBA521 Corporate Finance Management

This course explains and analyzes a company's financial statements and evaluating the company's financial performance. It defines the financial planning process, including long-term (strategic) and short-term (operational) financial plans. It discusses the role of the time value of money in finance and calculates the future and present values of different types of cash flows to determine the value of various investment alternatives. This course calculates the market value of financial assets such as bonds and stocks

EMBA525 Statistical Analysis and Decision Making

This course is to teach all the techniques and methods that enable decision making under uncertainty.

EMBA531 Strategic Management

Strategic Management deals with the methods that businesses and institutions must use in order to achieve their goals in their chosen business field. Strategy, management and planning are the main axes of this course. Strategy, planning and management issues, the current state of affairs (mission), the place where they want to be in the future (vision), and the working values they set for achieving this goal are related to institutional-business-operational strategies. In our course, these topics are explained in a phased and integrated way.

SBE-506 Seminar

The aim of this course is to ensure that the student is competent in developing research questions, reviewing sources, determining research methods and theoretical frameworks, and making applications. It is a preparation for the process of conducting academic research and writing a thesis.
